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Strategy 

ωLeading owner, operator and developer of shopping centres in 
growing cities in Finland, Sweden and the Baltic countries.

ωIn-house shopping centre management, leasing, commercial 
concept creation, market research and development expertise.

ωPriority in sustainable shopping centre management and 
development.

ωStrong financial position. 
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Strategic objectives

ωGrowth through selected development projects and acquisitions 
(partnerships and joint-venture-based financial arrangements 
can also be used for individual properties)

ωProperty portfolio optimisation

ωVacancy rate management, efficiency improvements, and 
increase in value through good shopping centre management

ωBetter and more efficient property management

ωSustainable development in business operations

ωActive and conservative financing policy 
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Financial targets

GROWTH 

DIVIDENDS

EQUITY RATIO 

Continued expansion through property development and 

selective acquisitions

üCumulative CAPEX since 2005 in excess of EUR 1.5 

billion

üMain emphasis on organic growth 

Solid distribution policy 

Payout target 50 % of the result for the period after taxes 

excl. fair value changes on property

üFor 2009 the board of directors propose a per-share 

dividend EUR 0.04 and return from invested unrestricted 

equity fund EUR 0.10 

üEUR 0.14 distribution 6 years in a row

Strong balance sheet

Internal long ςterm equity ratio target 40 per cent

üEquity ratio 34.2 % as of 31 December 2009
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Geographical overview

MV
Property

Turn-
over

Gross 
Rental
Income

Net 
Rental
Income

548,8

41.0 39.3 23.2

MV
Property

Turn-
over

Gross 
Rental
Income

Net 
Rental
Income

1,494.0

131.3 126.5
92.4

MV
Property

Turn-
over

Gross 
Rental
Income

156.6

14.0 12.0 9.8

Net
Rental
Income

Sweden (ϵm) Finland (ϵm)

Baltic Countries (ϵm)

FINLAND
ω73.7% of total net rental income in 

2009
ωNet rental income growth of 1.7% to 

EUR 92.4 million
ωMarket leader with 22% market share

SWEDEN
ωNet rental income accounted for 18.5% 
ƻŦ /ƛǘȅŎƻƴΩǎ ǘƻǘŀƭ ƴŜǘ ǊŜƴǘŀƭ ƛƴŎƻƳŜ

ωNet rental income EUR 23.2 million

BALTIC COUNTRIES
ωbwL тΦу҈ ƻŦ /ƛǘȅŎƻƴΩǎ ǘƻǘŀƭ bwL
ωNet rental income rose by 44.6% to 

EUR 9.8 million 
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Main points

Q4 2009 (vs. Q3 2009)

ÅThe fair value change was EUR -38.6 million (EUR -1.2 m) 
and the market value of property portfolio was EUR
2,147.4 million (EUR 2,162.7m) 

ÅThe valuation yield 6.6% (6.6%) by external appraiser
ÅNet rental income was EUR 31.6million (EUR 32.5m)
ÅDirect result per share (diluted EPRA EPS) EUR 0.06(EUR 

0.06)
ÅNet cash from operating activities per share EUR 0.06 

(EUR 0.05)
ÅNet financial expenses EUR 12.0 million (EUR 11.7m)

2009 (vs. 2008)

ÅTurnover increased by 4.5% to EUR 186.3 million (EUR 
178.3m) 

ÅDirect result per share (EPRA EPS) EUR 0.23 (EUR 0.20)
ÅDirect result grew to EUR 50.9 million (EUR 43.8 m)
ÅLike-for-like net rental income growth 0.8%
ÅNet cash from operating activities per share EUR 0.30 

(EUR 0.21) 
ÅProfit /loss before taxes now EUR -37.5 million (EUR         

-162.3m), incl. EUR -97.4 million (EUR -216.1 m) fair 
value change
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Financing overview

ωTotal asset stood at EUR 2,253.2million

ωRefinancing not an issue ςtotal liquidity of EUR 205.6million incl. unutilized 
committed debt facilities (EUR 185.8m) and cash (EUR 19.8 m)
üCovers committed development pipeline and repayments at least until 2010 

without other financing sources

ωEquity ratio 34.2%

ωAverage year-to-date interest rate 4.16%(4.85%). At the year end, the weighted 
interest rate averaged 3.87% , net financial expenses EUR 47.7m (EUR 57.3 m)

ωCitycon made a Bond issue with a total, aggregate value of EUR 40 million directed 
at domestic retail investors. Proceeds to (re)development projects.

ωIn 2009 Citycon signed a three-year EUR 75million unsecured revolving credit 
facility and bought back approx. 30.5% of its Subordinated Convertible Bond 2006

ωTwo covenants 
ωEquity ratio: Covenant level 32.5%, equity ratio as defined in loan agreements was 40.6%
ωLƴǘŜǊŜǎǘ ŎƻǾŜǊ ǊŀǘƛƻΥ /ƻǾŜƴŀƴǘ ƭŜǾŜƭ мΦуȄΣ /ƛǘȅŎƻƴΩǎ ǇŜǊƛƻŘ ŜƴŘ L/w 2.3x 

-> improvement compared to the Q3 situation

8 FY 2009



Business environment
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Business environment

GDP PRIVATE CONSUMPTION

Source: Nordea
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Business environment 
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CONSUMER CONFIDENCE 

/ƻƴǎǳƳŜǊ ŎƻƴŦƛŘŜƴŎŜ ƛƴŘƛŎŀǘƻǊ ƛǎ ŎƻƴŘǳŎǘŜŘ ŀǎ ŀƴ ƛƴǘŜǊǾƛŜǿ ǎǳǊǾŜȅΦ Lǘ ƛƴŎƭǳŘŜǎ ǊŜǎǇƻƴŘŜƴǘΩǎ ǾƛŜǿ ƻƴ ŦƛƴŀƴŎƛŀƭ ǎƛǘǳŀǘƛƻƴΣ 
general economic situation, unemployment expectations over the next 12 months, and savings over the next 12 months.

Source: Eurostat

FY 2009
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Business environment

Sources: 

Statistics Finland, Statistics Sweden, Statistics Estonia

Finnish Grocery Trade Association 

RETAIL AND GROCERY SALES, CPI, DEC 09
Occupancy rates in shopping centres
continue to be high both in Finland and
in Sweden. (Jones Lang LaSalle, Nordic
City Report, Autumn 2009) 

The property market has shown signs of
recovery (ibid.)

Unemployment rates still a concern. 

Construction costs have decreased
ŎƭŜŀǊƭȅΣ ǿƘƛŎƘ ǎǳǇǇƻǊǘǎ /ƛǘȅŎƻƴΩǎ
property development business.  
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Sustainability
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Strategical goals for environmental impact areas

FY 2009

Climatechange

Energy

Water

Waste management and recycling

Landuseand sustainableprojectdevelopment

Reduction of greenhouse gas emissions by 20% by year 2020 from the 2009 
baseline level (the EU objective is to reduce emissions by 20% by 2020 from 
the 1990 level).

Reduction of energy consumption (electricity and heat) by 9% by 2016 from the 2009 
level
Improvements in energy efficiency
Finding renewable energy solutions.

Keeping water consumption on an average level of less than 3.5 litres per 
visitor

Shopping centre waste recycling rate to be raised to at least 50% by 2015
Reduction of landfill waste to a maximum of 30% of total waste volume by 2015

All development projects to be implemented in accordance with environmental 
classification principles
Development projects are located in built-up environments, within reach of good 
transport connections
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