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Strategy

ωwants to be the leading shopping centre owner, operator and 
developer in the Nordic and Baltic countries.
ωinvests in shopping centres and retail properties in major growing 

cities with good demographics.
ωseeks growth through matching acquisitions and property 

development.
ωadds value on investment across the portfolio by professional 

active management produced by in-house strong personnel.
ωoperates by high sustainability standards.
ωseeks actively joint-venture arrangements with high-class investors 

and manages investment on their behalf.
ωhas a strong balance sheet with competitive and well diversified 

funding sources and low financial risk exposures.
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Sweden (úm) Finland (úm)

Baltic Countries (úm)

FINLAND
ω73.7% of total net rental income in 

2009
ωNet rental income growth of 1.6% to 

EUR 92.4 million
ωMarket leader with 22% market share

SWEDEN
ωNet rental income accounted for 18.5% 
ƻŦ /ƛǘȅŎƻƴΩǎ ǘƻǘŀƭ ƴŜǘ ǊŜƴǘŀƭ ƛƴŎƻƳŜ
ωNet rental income EUR 23.2 million

BALTIC COUNTRIES
ωbwL тΦу҈ ƻŦ /ƛǘȅŎƻƴΩǎ ǘƻǘŀƭ bwL
ωNet rental income rose by 44.6% to 

EUR 9.8 million 
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Main pointsof 2009
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