WHY NORDICS?
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WHY NORDICS?

GDP Per Capita 2026

$54K

$97K
$83K
$60K $66K
$37K
Finland Norway Sweden Denmark Estonia
+ & 8 = o

Source: IMF

Eurozone average
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WHY NORDICS?

Retail spending growth

(Tenant sales growth)

5.7%
5.4%
5.1%

3.8% 3.8%

2.3%  2.2%

1.6%

1.6%

0.6%

0.6%

Oslo Stockholm Gothenburg Copenhagen  Warsaw Berlin Helsinki Madrid

Citycon operating areas

Source: GreenStreet, European Retail Outlook 2026

Paris

Rome

London
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Assets

28

1M

Transportation Accessibility

100%

as of March 31, 2026.

Annual Visitors

127M

Retail Economic Occupancy

94.8%

AAA
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Centers
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Centers
AAA 25.7%
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Centers

3.1%

+AA
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Centers

41.6%

Centers

5.0%
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In numbers

Portfolio NRI, 2025
€3.8B €209M
Average cap rate EPRA NRV per share

6.3% €7.61

of Leases is inflation linked

as of March 31, 2026. f g = Y a B G -
AP LR & Az E . ‘v~ n
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The urban hubs

12 Assets Value Prime Necessity
Based Assets

~79% 100%

as of March 31, 2026.

4

Centers

> 14

Centers Centers
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Retail tenant mix

based on GLA

Groceries and services

Grocery-Anchored
Centers

100%

as of March 31, 2026.

il &g

LEISURE
OTHER
N7, .
WELLNESS 7% 3%
Hol
6%
COSMETICS
& PHARMACIES
6%
6%
) 896
D
CAFES &
RESTAURANTS
18%
i
HOME
& SPORTS GOODS

®

Total Number
of Supermarkets 75

23%

22%

g

FASHION &
ACCESSORIES

5 PRISMA

7R\
AM

KFC

NEWYorkER

RESERVED

7

%% Citycon



: /-(‘ \ (/8]
S TS e oW

m W er 4

OCR "W

15.7%
o, 0,
12.4% 12.5% 11.8% 11.9%
9.2%
Nepi Klepierre Unibail- G City Europe Citycon Citycon excl. groceries
Rodamco

as of December 31, 2025.
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Helsinki metropolitan area, Finland
The center is connected to

Iso Omena

GLA (thousand sqm) Visitors (millons) Sales (Euro Millions) Tenant sales/retail sqgm (Euro) Number of Stores Groceries and services*

102.1 16.8 409 4,839 220 42%

9

as of December 31, 2025. *Share of grocery and service tenants based on retail GLA - B
% Citycon




Stockholm, Sweden

Liljeholmstorget Galleria

E The center is connected to
public transportation

GLA (thousand sqm) Visitors (millons) Sales (Euro Millions) Tenant sales/retail sqgm (Euro) Number of Stores Groceries and services*

41.3 79 195 7,162 106 24%

as of December 31, 2025. *Share of grocery and service tenants based on retail GLA - B
% Citycon

10



Soesesane e e

S

; g’

ESTEEE > e R S S M
SR AR =

e, A
===

EEESESESEE

R

dren=oSioe—

AR

-

The center is connected to
public transportation

Helsinki metropolitan area, Finland E@

Lippulaiva

r, 100% carbon neutral
o energy consumption

GLA (thousand sqm) Visitors (millons) Sales (Euro Millions) Tenant sales/retail sqgm (Euro) Number of Stores Groceries and services*

43.7 9.6 197 5,222 90 58%

as of December 31, 2025. *Share of grocery and service tenants based on retail GLA - B
% Citycon



Helsinki metropolitan area, Finland

Myyrmanni

GLA (thousand sgm) Visitors (Millons) Sales (Euro Millions)
as of December 31, 2025. *Share of grocery and service tenants based on retail GLA

Tenant sales/retail sqgm (Euro)

5,721

Number of Stores

70

i

The center is connected to
public transportation

Groceries and services*

65%

%% Citycon



Stockholm, Sweden

Kista Galleria

E The center is connected to
public transportation

GLA (thousand sqm) Visitors (millons) Sales (Euro Millions) Tenant sales/retail sqgm (Euro) Number of Stores Groceries and services*

919 15.7 171 2,923 134 20%

as of December 31, 2025. *Share of grocery and service tenants based on retail GLA - B
% Citycon
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Bergen, Norway
E The center is connected to

public transportation

Oasen

GLA (thousand sqm) Visitors (millons) Sales (Euro Millions) Tenant sales/retail sqgm (Euro) Number of Stores Groceries and services*

500 44 131 4,884 68 22%

*Share of grocery and service tenants based on retail GLA =:. C. N
itycon
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as of December 31, 2025.



Operational results Q1/2026

LFL NRI growth*/**

+4.5%

LFL footfall

+2.1%

*With comparable FX rates
** |Includes a one-time adjustment to Q1/2025 NRI

Retail economic
occupancy rate

94.8%

LFL tenant sales

+3.5%

***Compared to Q4/2025

Retail avg. rent / sq.m.
(Euro)

28.4

Fair value net gain of
investment properties™***
(Million Euro)

+2.2

Retail avg. rent / sq.m.
increase* /***

+0.9%

NRI margin

89.9%

%% Citycon



Well-managed debt maturity profile

Interest rate
fixed ratio

74.6%

Diversified funding sources

Bonds
Equity
Bank loans
Hybrid

as of March 31, 2026.

31.0%

15.1%

Average debt

maturity, proforma*

3.7Y

9.5%

44.4%

Weighted average Liquidity Share of
interest rate (incl. hedges) secured debt

4.22% € 152.7M  ~18%

Debt maturities (EUR million)

450
345 350
321
295
270
232 220
Bonds
Bank loans
93 Hybrids**
23
2026 2027 2028 2029 2030 2031

16
*The proforma average debt maturity including the loan transactions completed post Q1/2026 . -
**The presented maturity is the reset date of the instruments =:o Cltycon



Part of zoning
for new'metro'line
from 2023

PR

Land allocation
agreement from

2019
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Income

+40%

ELOKUVATEATTEREISSA
2. ELOKUUTA

Additional Income

€600K

18
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Citycon’s strategy

- A/

i
Prime Necessity based
locations tenant mix

Top cities Grocery anchored
centres
Transportation

Accesabillity Mixed-use hubs

How we create value

&

Proven asset
management

Trusted Long-Term
Partnerships with key
Tenants & Municipalities

Community Driven

Sustainability

Y

Recycling
of capital

Divestments of around
EUR 1 billion in the next
24 months

Strengthen the balance
sheet

19
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THANK YOU!
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