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LEADING OWNER, MANAGER AND DEVELOPER OF

SHOPPINGCENTRESN THENORDICRANDBALTICS

& 51 shopping centrés

& 13 managed/rented assets

e GLA 1.2 milliosg.m
PORTFOLIO VALUE
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e 200 million visitors p.a.
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ENRICHING URBABROSSPOINTS

/é RIGHT RESPONSIBLE SHOPPING O
G ASSETS CENTRBIANAGEMENT 4,/
Necessitybased Sustainable space
shoppingcentresin for retailers and
growing urban areas communities
WHAT OUR

WE DO/ \ APPROACH

| /;l STRONG CAPITARASE RETAILEXPERTS
. : OUR : :
Efficient capital RESOURCES  Creating attractive @~ J0®
allocation enabling retail locations that serve
continuous development as enjoyable parts of 5
of the property portfolio LIS 2 LI S Qalives @3S NE R
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Source: Compangeports, PangeaProperty Partnersanalysis as per Apri2017 andFinnishShopping Centres 201lhcludesonly majority-owned
shoppingcentres Includessomeassumptionson retail proportion out of total GLAwhere retail data notavailable
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URBANCROSSPOINTS
DRIVEN BY STRONG DEMOGRAPHICS

CORE ASSETS:

e Urban
environments,
located where
people live and work

Ce Strong population
growth and natural
footfall

e Integrated with
public
transportation

ce Shared access to
education, health
care, culture,
municipal services




